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WOMEN’S ENTREPRENEURSHIP ON THE RURAL
AREAS OF POLAND (ON THE EXAMPLE
OF PODLASKIE VOIVODESHIP)
AGAINST OTHER COUNTRIES

Women’s entrepreneurship becomes a powerful phenomenon. More females decide to run their own business.
The analysis describing the amount of businesswomen in Poland shows that they are entrepreneurial. In most
European Union countries occupational activity of women on rural areas is lesser than in cities. Non-
agricultural businesses of females are rarely big business entities. The dominating group consists of local mi-
croenterprises that do not employ people. The female entrepreneurs from the rural area of Podlaskie Voivode-
ship are usually females over 45, married with secondary education diploma. Some of them connect running a
business with farming. The main reason to start a business was the strong need to improve financial status of a
family. Female entrepreneurs are engaged into trade, processing industry or running holiday farms that became
popular during last few years. Taking rural entrepreneurship connected with public-spirited activities into con-
sideration, in 2011 in Podlaskie Voivodeship there were 24 % of female village administrators [26]. The lack of
investment possibilities of the region, loss of population, poor institutional functioning do not support economic
activity on the rural areas of Podlaskie Voivodeship.
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Introduction

Poland ranks 12th in Europe with the number of self-
employed women at 35.1 %, while it comes 3rd in both
the EU and Europe with reference to the number of wom-
en employers (at 30.5 %) [16, p. 34]. Yet, despite quite
good rates referring to women, entrepreneurship both in
Poland and around the world is dominated by men.
Slightly over one third (35.3 %) of businesses in the
world are run by women. This number is even lower in
rural areas. In most EU countries professional activities of
women in rural areas are lower than those in cities. The
differences between activity of women in rural and urban
areas are most visible in Bulgaria, Slovakia and Lithuania.
Sweden is characterized by the highest activity rate
among women in rural areas (68.7 %), while Italy has the
lowest (45.4 %). In Poland this rate stays at 51.5 % and
gives us 12th position behind Bulgaria and before Slo-
vakia. A relatively high employment rate of women in
Podlaskie VVoivodeship (43.3 %) is a result of the agricul-
tural character of the Podlasie region and it being a vast
rural area, which accounts for the specific character of its
labor market against the whole country [17, p. 10].

According to Duczkowska-Piasecka [2, p. 643], rural
entrepreneurship involves taking up various economic
projects and ideas to improve living standards in rural
areas at one’s own risk and on one’s own account. These
projects include non-agricultural activities. According to
Duczkowska-Matysz and Duczkowska-Piasecka [3, p. 61]
non-agricultural activities contribute to industrialization
of agriculture as a result of using industrial means and
technology of food production, speed up urbanization
processes in rural areas by providing them with modern
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infrastructure, and change agricultural structures as a
result of increasing or decreasing sizes of farms.

Rural women's entrepreneurship can play a vital
role in the development of rural areas. Women’s activi-
ties are indispensable for boosting rural economy, rais-
ing living standards and creating jobs. Recent social
and economic transformations in Poland influenced the
change in the role model of rural women. This in turn
had an impact on the perception of the traditional role
of a woman usually associated with raising children
and doing household chores. An increase in education-
al aspirations in women, connected with supplementing
formal education and improving professional qualifica-
tions is observed.

More and more rural women tend to search for em-
ployment outside farming, open their own businesses
and upgrade agricultural farms. They take steps to start
non-agricultural businesses, by doing which they help
to support households and indirectly support rural areas
[1, p. 245]. Firms run by women are often characterized
by efficiency, innovativeness, good dynamics and a great-
er proneness of their owners to diversification and multi
functionality. Yet, despite increased activity, women’s
situation on labor markets is worse than that of men not
only in rural areas. In all EU countries professional activi-
ties among women are lower than those of men, and their
unemployment rate is higher. Average professional activi-
ties of women in Poland in the fourth quarter of 2014
were at 48.5 %, with 64.7 % for men [15, p. 61]. Among
the reasons why rural women search for jobs in their own
communes is the time needed for household duties and
transportation problems. Similarly limited is the choice of
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employers. Due to a limited number of employers women
tend to look for jobs in a local government sector.

Rural women’s entrepreneurship depends on their
family situation, age, education, professional ambitions
and place of residence. Barriers to women’s entrepreneur-
ship may be of social and cultural nature, considering
traditional expectations of women, or the lack of good
atmosphere for greater economic enterprises conducted by
women. According to Eurostat only 65 % of women —
mothers of small children in the EU are professionally
active, against 91 % of fathers. The problem may also be
posed by the lack of capital. The research conducted in 34
countries, including 26 economies of Eastern Europe and
Middle Asia, revealed that businesses run by women
faced a 5 % lower probability of getting a loan, and the
necessity to pay ca 0.5 % higher interest rate than those
managed by men [16, p. 34]. In Poland 21 % women
entrepreneurs are not able to buy raw materials of appro-
priate quality, and 31 % of women running microenter-
prises experience the lack of means to pay for marketing
and technological innovations [8, p. 20]. Another signifi-
cant barrier that most rural women encounter is the diffi-
culty to obtain care for children at the pre-school and
early schooling age organized by the state. Other difficul-
ties that hinder women entrepreneurship development in
rural areas and decrease their share in the labor market
include poor road and transportation infrastructure. These
adverse conditions result in the fact that 14 % of women
in production age, most of whom usually possess upper-
secondary or higher non-agricultural education, want to
leave their villages [20, p. 4].

The aim of this article is the analysis of females’ en-
trepreneurship in the rural areas of Poland on the example
of Podlaskie Voivodeship against other countries. The
analysis was carried out on the basis of the thematic lit-
erature as well as chosen outcomes of the research titled
Women'’s entrepreneurship on the rural areas of Pod-
laskie Voivodeship, which had been a part of the author’s
scientific thesis no BDS-7/IP/10/2013. The research was
held in the second half of 2014.

Rural entrepreneurship in Poland against the EU
countries.

Rural areas cover over 90 % of the EU area and are
inhabited by over 56 % of its citizens [14, p. 7]. Economic
development of rural areas has a significant place in the
EU policy, with a special emphasis on poorly developed
areas with lower social and economic potential. The union
supports micro- and small businesses based in rural areas,
which due to their limited opportunities and low capital
sources are more sensitive to changes in the economic
situation. They are considered to be perfect beneficiar-
ies of contemporary trends of networking and flexibil-
ity in adjusting to changeable market conditions. Rural
entrepreneurship is the greatest target of the following
priorities: Improving the competitiveness of the agri-
cultural and forestry sector and Improving the quality
of life in rural areas and encouraging diversification of
the rural economy, contained in the EU Council deci-
sion (2006/144/EC) of 20 February 2006 on Communi-
ty strategic guidelines for rural development (pro-
gramme period 2007-2013) [18, p. 36].
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Direct support for diversification of rural activity in
Poland within the framework of the Common Agricultural
Policy was provided by the Rural Development Pro-
gramme 2007-2013. Plenty of financial solutions are
provided by other funds which subsidize business activi-
ties in rural areas, both directly and indirectly [18, p. 36].

Rural entrepreneurship can assume various forms,
farming being the most characteristic one of them. Alt-
hough agriculture and forestry occupy 91 % of the EU
area, only 7.7 % of EU citizens are employed in agricul-
ture, related businesses and agrifood economy. In highly
developed countries low employment in this sector is
connected with a low share of farming in the GDP pro-
duction, while in Poland employment in agriculture is still
high. Moreover, the share of agriculture in the GDP pro-
duction in Poland is gradually falling from 4 % in 2002 to
3.3 % in 2010 [11, p. 67]. In the period 2010-2012 it aver-
aged 3.9 % [12, p. 2], while in 2014 it was 3.4 % [22].

As employment growth dwindles and income from
farming decreases, more and more farmers consider start-
ing additional activity on the farm or outside of it. In view
of growing difficulties that traditional sectors of rural
economy face, the future economic success of rural inhab-
itants is inseparable from the ability of rural businesses to
look for new investments and take opportunities offered
by newly developing sectors of the rural economy [13,
p. 62—63].

In Poland the most entrepreneurial are the smallest
farms of the area of up to 5ha. Their business activities
outside agriculture significantly decrease as their farms
grow. In most EU countries additional business activities
are usually taken up by pastoral farms. They account for
20 % of all farms conducting non-agricultural business
activities. Also among crop farms and animal farms there
is a high percentage of these farms. Additional business
activities are relatively rarely taken up by horticultural
farms. The situation in Poland is different from that in the
European Union. Most farms conducting non-agricultural
activities specialize in horticulture. Also a percentage of
farms 'with various field crops and animals' is higher than
in the EU. A share of pastoral farms' or ‘field crop farms
outside farming' is rather low [7, p. 214]. On the other
hand, some farms with an area of over 15ha, whose num-
ber in Poland reaches ca 200 thousand, have greater turn-
over than microbusinesses in other sectors. It is revealed
in the data collected from 5.6 thousand family farms
where ca 2 people work and the average production value
stays at PLN330 thousand yearly. These include farms
specializing in production of milk, grains, meat as well as
orchards and vegetable farms. The average revenue from
such farms calculated by the Institute of Agriculture and
Food Economy is PLN130 thousand annually [23].

A specific number of businesses in EU rural areas in
difficult to define. This shows a more profound issue
which is the lack of proper recognition of specific prob-
lems of rural firms. The fact is that non-agricultural busi-
ness activity in rural areas is growing steadily. The analy-
sis of the available data reveals that in the EU in 2007
over 1 361 thousand farms were engaged in activities
other than farming but related to it. They accounted for ca
10 % of all farms. 35 % of European farmers conducted
non-agricultural gainful activities. In the areas of mainly



Hayxkoei npaui. Ileoazozika

rural character, 82 % of those employed worked outside
farming, and between 2000 and 2007 their share rose
annually by 1 % [14, p. 7]. At the same time in Poland
merely 4.8 % of farms started additional activities: in
2007 there were slightly over 115 thousand of them [7,
p. 214]. In view of a significant drop in the number of
farms and the necessity to search for additional sources of
income, the number of the people in Poland originating
from families engaged in farming who work solely out-
side agriculture is rising. According to the IAFE, the
number of these people stayed at ca 460 thousand in
2013, while in 2003 it totaled ca 305 thousand. Simulta-
neously, between 2003 and 2013 the number of those
working in agriculture fell by 13.4 % [12, p. 2].

In 2012 in Poland the entrepreneurship rate was 161
and was definitely higher in cities (196) than in the coun-
try (108). The conditions for entrepreneurship develop-
ment are by far different in the areas functionally con-
nected with urban centers of regional importance from
those in peripheral farming areas. It is visible in the trends
of changes in indices describing rural entrepreneurship
[18, p. 36].

In comparison with the year 2003, at the end of
2011the number of businesses in Polish rural areas, apart
from individual farms in agriculture, rose by 18.21 %. In
2011 over 102 thousand new entities of the national econ-
omy in rural areas were registered in the statistical sys-
tem, which accounted for 29.0 % of all newly-registered
businesses all over the country. It needs to be added that
in 2011 (Polish Cenzus 2011) in Poland the number of the
self-employed outside farming totaled at 1 495.1 thou-
sand, including 455.1 thousand in rural areas.

In 2011 in Poland nearly 97 % of the entities of the
national economy pursuing business activities in rural
areas were private. The remaining 3% belonged to the
public sector. In 2011 in the structure of the private sector
in rural areas, considering legal forms, the highest per-
centage were sole traders (83.94 %). The second largest
group comprised partnerships (4.38 %), and next was a
group of associations and community organizations
(3.63 %). According to the criterion of employees, a vast
majority of entities of the national economy in rural areas
were sole traders with a staff below 9 people (ca 95 %). In
2011 they employed 3.5 million people, over 60 % (2.2m)
of whom were owners against 1.3m employees. Among
the owners, a group of entrepreneurs can be isolated who
are self-employed [10, p. 140].

Non-agricultural businesses are rarely big. A majority
of them are microbusinesses with no employees. The
greatest is the share of those operating on the local mar-
ket. An average rural employer is a man in his mid-
forties, with technical secondary education. Young entre-
preneurs below the age of 30 are rare in the country. On
average women manage every fourth rural business.
Among rural entrepreneurs, a large group consists of
those with technical qualifications, technical secondary
education and basic vocational training. The average life-
cycle of a firm is 11 years; the largest is the group of
young businesses started after the year 2000 [18, p. 36].

The structure of rural businesses is dominated by en-
tities providing services: trade, car repair, transportation,
storage as well as industry and construction. At the end of
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2011, in rural areas such activities were pursued by 676.5
thousand of entities, which accounted for 65.1 % of all
rural entities. The second largest type of enterprises were
involved in industry and construction. The share of regis-
tered firms in this type of business equaled 28.16 %, while
only 6.74% of the total of rural businesses were operating in
farming, hunting, forestry and fishery [18, p. 36].

Entrepreneurship of women on rural areas

In the European Union countries the occupational ac-
tivity of women is much higher on urban areas than on
rural areas. The most visible differences in the activity of
women from rural and urban areas appear in countries
such as Bulgaria, Slovakia or Lithuania. The highest rate
of women’s activity from the rural area occurred in Swe-
den (68,7 %) and the lowest rate in Italy (45,4 %). Poland
placed itself on the twelfth place with the rate of 51,1 %,
after Bulgaria and before Slovakia [19, p. 18.]. Taking the
employment of females in farming under consideration,
its lowest rate appeared in countries such as: Germany,
Norway, Sweden, Ireland, Belgium or Denmark where the
rate of employment in farming was around 1 %. In Poland
the rate of women’s employment in farming is 12 %.
According to the data from 31.12.2012, the number of
females employed in farming is 1125,4 from 1468178,
who are insured in KRUS (Social Insurance Institution) —
694 624 are women, for whom the main source of income
is farming. Occupationally active females represent
56,5 % of all women living on the rural area. What is
more, Poland is characterized by the relatively high level
of self-employment of females. In that respect, Polish
women occupy the fifth place in Europe, after Greeks,
Italians, Croatians and Portuguese. According to the Eu-
rostat data, almost every fifth Polish female was self-
employed in 2010 [19, p. 18]. The interest of Polish fe-
males among employers is high, considering the fact that
every third person, who employs in Poland is a female.
Subsequently, in that respect Poland occupies the fourth
place in Europe.

Polish land is inhabited by 7,5 million women (cities
12,2 million women), including 4,4 million of females in
a productive age [13, p. 62-63]. Considering the level of
feminization (51,1 %) on the low urbanized areas, Poland
puts itself on the eleventh place in Europe, among coun-
tries such as Great Britain and Italy. Moreover, the level
mentioned above is connected with the issue of extensive
mortality of men in the age of 40, as well as migration
processes of women from the rural areas. The differences
are most noticeable between women and men over 70.

Women from the rural areas are entrepreneurial. It re-
sults from their desire to enhance the economic condition
of a family, a strong will to prove their usefulness and a
need to gain respect in a local society [4, p. 98-114]. The
search for an additional source of income appears to be
the main motif of undertaking the business activity by
women from the rural areas of Poland. Other motives,
such as the ability of self-fulfillment or a need of gaining
independence occur less frequently. For Polish budget,
but also the method to combine their business with
housekeeping, taking care of family members or helping
on a farm.

The business activity of females is usually a single
person firm than a huge company. Many female business-
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es operate in the service sector; these are small firms,
relatively young, with a limited share capital, that gener-
ate rather moderate income. Businesses led by women are
also usually smaller than those run by men.

On average, 20 % of farms in Poland are run by wom-
en [9, p. 124-139]. The outcome of research Agribus
2014 led on commission of BGZ Bank by Martin & Jacob
highlights the increasing contribution of women in agri-
cultural businesses management. The interest of females
has increased 5% for the last five years [24].

Females entrepreneurship on the rural areas is also
broadly understood as public-spirited activity [5, p. 70].
Since the 90’s of the XX century the activity of females in
a public space has increased. Also, the number of women
participating in district councils has increased from 9,2 %
in 1990 to 25,4 % in 2010. Women are particularly active
on the lowest levels of country autonomies. Moreover, the
rise of female’s activity in the offices of the village lead-
ers is clearly visible. It is worth mentioning that 35 % of
provosts are women. Social activity adopts different
forms. Sometimes it is only a formal membership in vari-
ous organizations or informal activity. The main type of
female organizations in the rural area is the farmer’s
wives’ association. Nowadays the reactivation of old as
well as creation new associations is being observed. Mod-
ern farmer’s wives’ associations are dynamic organiza-
tions with independently chosen profile that execute per-
manent and temporary activities aimed at members and
the local community [25]. The participation of women in
local social communities, funds and local government is
easily noticeable.

The entrepreneurship of country females registered in
ability to use supportive means in terms of structural and
cohesion policy reaches 20 % of female beneficiaries of
RURAL DEVELOPMENT PROGRAMME 2007-2013.
Additionally, women from the rural areas take part in
decision authorities of Local Operating Groups (31 %),
which hold the status of non-government organizations
supported by the means of RURAL DEVELOPMENT
PROGRAMME 2007-2013. What is more, women active-
ly implemented the Leader approach that aims at mobili-
zation of the rural areas inhabitants through creating the
social potential of the country. The participation of wom-
en in operation — Creating and the Development of Mi-
crobusinesses reaches 27 %.

Apart from the fact that women from the rural areas
are resourceful, almost eight percentage points more men
run their own businesses (22,1 %). In the structure of
economic activity of population, illustrated by the use of
key indicators (activity in the labor market rate, employ-
ment rate, unemployment rate), male activity dominance
over females in both urban and rural areas is clearly visi-
ble. In the structure of registered unemployment of people
from the rural areas women definitely dominate. In case
of women, rural employment market creates fewer possi-
bilities for females in comparison to cities. The unem-
ployment among females from the rural areas seems to be
extremely varied. The position of women as well as their
chances for creating their own position on the labor mar-
ket both depend on: the level of education, availability of
jobs on the local labor market, previous work experiences,
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requirements of the local labor market and finally the
economic situation of farms.

The Entrepreneurship of females from the rural
areas of Podlaskie VVoivodeship

Females, who live in the rural part of Podlaskie Voi-
vodeship, quite often decide to open a business. The phe-
nomenon is reflected in statistics as well as the research
titled Women'’s entrepreneurship on the rural areas of
Podlaskie Voivodeship. The research involved 150 busi-
nesswomen — owners or co-owners of various business
activities from Podlaskie Voivodeship, who had regis-
tered their firms as natural persons or public limited com-
panies. Moreover, while carrying the research, their com-
panies were registered as active businesses. What is more,
the author of the research used certain methods like desk
research, quantitative research based on questionnaires
(direct method called PAPI —paper and pencil interview-
ing) aimed at businesswomen. In addition, the IDI (Indi-
vidual In-Depth Interview) method was aimed at 30 busi-
nesswomen. While choosing respondents, Respondent-
Driven Sampling, which is also known as quasi-random
method was used. Additionally, the method is known to
provide results that are believed to be the least distorted
by the systematic errors.

At the end of December 2014, in the base of the Na-
tional Official Business Register (REGON) of Podlaskie
Voivodeship 98339 units were registered. The prevailing
number of businesses belonged to the private sector —
95187, which constituted 96,8 % of the totality of units
registered in the National Official Business Register
(REGON).The analysis of discussed units according to
organizational and legal forms pointed significant partici-
pation of natural persons who run business activity —
77,2 % of all units of the private sector [21, p. 20]. Over
the years 2008-2012, among owners, co-owners and
supportive family members in Podlaskie VVoivodeship, the
systematic rise of female members from 40 % in 2009 to
47 % during next years is visible. Relatively high level of
women among business owners, co-owners as well as
supportive family members in Podlaskie Voivodeship
results from the inclusion of family members (usually
females) into statistics.

As it is pointed by the research outcomes, the busi-
nesswomen from the rural areas of Podlaskie VVoivodeship
are mostly females over 45 (38 %). They are married
(79 %) with a secondary education.

Some women connect running a non-agricultural
business with leading a farm. Female households consist
of four members (34 %). Businesswomen usually have
grown-up children. Almost half of the businesswomen
have less time for a family life (54 %). Since they are
busy running their businesses, their partners or husbands
take over the responsibilities connected with a household
up-keeping (51 %). Still 77 % of them try to fulfill their
household duties.

The main reason of establishing a business was to en-
hance the economic conditions. That was the answer of
60 % of interviewed women. Another frequent reason was
the independence (46 %) and self-actualization (45 %).

Before establishing the business activity, majority of
female respondents was hired (39 %), 23 % run a farm,
[22 % were unemployed. Unemployed females under the
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age of 25 were the youngest part of the respondents |(44
%). Businesswomen who worked full-time previously are
the group in the age between 26-30 (63 %), similarly the
owners of the previous businesses before establishing the
new units (12 %). Learning females (31-35) before run-
ning their own business. Females who run farms previ-
ously in the age of 3645 or more (30 %).

Females who had been unemployed before creating
their own business stayed unemployed for 24 months
(43 %). The main reason for that was a lack of jobs
after graduating (34 %).

Women who had been unemployed before creating
their own companies left their jobs for two main reasons:
low wages or company bankruptcy. If the respondents had
run their businesses previously, they still are the owners
or their company was closed.

Women from the rural areas of Podlaskie VVoivodeship
work in trade (29 %), industrial manufacture (17 %),
tourism and gastronomy services and other types of busi-
ness activity (16 %).

The expression of females entrepreneurship are nu-
merous holiday farms that have developed recently. Alt-
hough there is a significant improvement of services and
the conditions of the overnight stops in the rural area,
Podlaskie Voivodeship doesn’t occupy the highest posi-
tion (852 in comparison to Pomeranian Voivodeship:
1646). Subsequently, the use of such places is still low in
Podlaskie Voivodeship (29 %). If one considers the entre-
preneurship on the rural area to be more of public-spirited
character, in 2011 in Podlaskie Voivodeship 24 % of
provosts were females [26].

55% of companies run by businesswomen is of the lo-
cal range, 31 % of regional range, 13 % of domestic
range, 1 % of a foreign range. 31 % of interviewed fe-
males run their businesses no more than 3 years, 29 % for
over 10 years, 21 % from 6 to 10 years, whereas 19 %
from 3 to 5 years.

64 % of the female respondents run their businesses
by themselves, 33 % with a co-owner, usually a husband.

The number of employed workers corresponds to the
age and education of the owners. Women over 45 run
companies that employ from 10 to 49 employees. They
constitute the biggest group (9 %) and, what is more, they
hire the greatest number of workers. Women who employ
1-3 employees have higher occupational education
(86 %). Females who run one-person company usually
have a primary education (or lower) (67 %).

Sole traders are preeminently singles. Women who
employ between 4-9 people are usually singles or stay in
a relationship. Females who hired the greatest number of
employees (from 10 to 49) are single.

Financial means for business start-up were mainly
personal funds (86 %), European Union funds (29 %) or a
bank credit (25 %). Females who used bank credits are
31-45 years old (32 %), their company was run from 3 to
5 years (30 %) and they hired 1-3 people (52 %). Women
who used the European Union funds are in age between
36-45 (32 %), their company was run from 3-5 years
(34 %) and they used to hire 1-3 people (52 %). Busi-
nesswomen who use the public means are the group in the
age of 36-45 (32 %), their company usually functioned
from 6 to 10 years (34 %) and hired 1-3 people (62 %).
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According to women, the most important advantage of
running a personal business is financial independence
(84 %), flexible working hours (60 %) and finally no
supervisors (49 %).

On the other hand, the most important disadvantage of
running a business by a female are high non-wage labor
costs (78 %), increasing competition (52 %), difficulties
in reconciliation of work with a family life as well as
personal life (30 %). For the vast majority of female re-
spondents the difficulties in obtaining a bank credit were
not of any significance. The reason for that may be the
fact that respondents not often used that particular form of
financial support (only 25 % used it). Females usually
(86 %) used their personal funds.

According to female respondents, the most useful
competencies in running a business are personal compe-
tencies (86 %), and then social competencies (61 %).
They additionally mention management abilities (57 %)
and technical competencies (55 %).

Female respondents pay special attention to their per-
sonal competencies (53 %). Moreover, they highly appre-
ciate social competencies (43 %). The management abili-
ties are graded as good enough whereas the technical
competencies appear to be their weakest part. Female
entrepreneurs claim that running a business on the rural
area requires special abilities and competencies. What is
more, they strongly underline the fact that in smaller cities
or villages people know each other well. Subsequently,
one has to try to do his best. The analysis of the female
respondents’ answers points that they possess key compe-
tencies, which are quite often connected with their occu-
pation and vocational education. Diagnostically, a list of
key competencies has been made and these are: commu-
nication skills, cooperativeness, organizational skKills,
courage, persistence and stubbornness. The female com-
pany owners also estimated those abilities as the basic
ones and subsequently added responsibility for a company
and interests in their jobs to the list.

According to half of the businesswomen, last 3 years
of company’s functioning are connected with its devel-
opment. On the other hand, 30 % of interviewed females
claimed that the situation of their companies was not
better nor worse.

As far as investment into companies is taken under
consideration, it guaranteed the maintenance of a business
on a market during last 2 years (63 %). 24 % of respond-
ents claim that the investment enabled their companies to
higher participation of shares on the market and devel-
oped competitiveness (24 %). 14 % of the respondents
had no investment costs into their companies for at least 2
years of its functioning on the market.

The investment that guarantees the maintenance of a
company on a market is connected with businesses that
remain from 6 to 10 years. Companies where no costs
were born, are the group of the youngest companies (3
years old). Companies where investment costs allowed
the increased participation on a market as well as compet-
itiveness are those which function from 3 to 5 years.

Majority of companies owned by women didn’t use
the external public funds in order to develop their busi-
nesses (67 %). Subsequently, the main reasons given by
female owners are: lack of interest in any possible kind of
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help (35 %) as well as complexed documentation (35 %).
12 % of women didn’t know about such a possibility,
whereas 54% decided consciously not to use the public
funds destined at company development. 34 % of busi-
nesswomen is going to use the funds though.

Female owners acquire the information about possibil-
ities of company’s development from various sources: the
Internet (59 %), an active participation in conferences and
trade fairs (33 %), from their families and friends (24 %)
and finally from radio or television (24 %).

As far as plans of company’s development are taken
under consideration, 46 % of businesses thinks mainly
about their survival on the market as well as maintaining
their status. 42 % wants to extend the trade of their prod-
ucts/services. 21 % of females is going to introduce new
products on the market and 20 % of respondents wants to
enhance the quality of their lineup.

While making decision, 44 % of female respondents
carefully analyses the situation and all the positives and
negatives of their choice. 37 % of them follows their
intuition while 32 % makes decisions altogether with their
business partner. 10 % of female owners relies on the
expert’s advice while making important business deci-
sions.

According to females, for workers the most motivat-
ing factor is a salary (80 %), friendly atmosphere at work
(64 %), bonuses (52 %). Less motivating are financial
fines and punishments connected with not appropriate
fulfillment of occupational duties.

While conducting the survey, respondents evaluated
the business supporting institutions in Podlaskie VVoivode-
ship.

In Podlaskie Voivodeship there are various kinds of
institutions supporting local businesses. They are usually
located in the capital of the region or boroughs although
there are many training units, advisory units, development
agencies and associations or foundations. Their location
appears to be a serious problem. In some boroughs it is
almost impossible to get the access to business advisory
services.

Businesswomen use different abilities of institutional
surrounding in a limited way. The main barrier for that is
lack of a proper information about business supporting
institutions and the help they offer. The contact with 10B
is limited to transacting the essential legalities connected
with running a business.

Farm Advisory Centers appear to be well known and
recognized. It is an institution that for a long time has
occupied an important position among farmers.

Most of the respondents weren’t able to evaluate the
operations undertaken by organizations informing about
UE institutions, chambers of commerce and industry,
indemnity funds, commercial training companies. Subse-
quently, it shows how weak the knowledge about institu-
tions mentioned above is. Other institutions like, for in-

stance Social Insurance Institution or Internal Revenue
Service, banking institutions were estimated positively.

The main reason for difficulties in cooperation with
such institutions are undoubtedly complexed bureaucratic
procedures that discourage many female company owners
to use 10B. It is also reflected as far as the level of using
EU funds is considered. It is even more of a misunder-
standing, because one of the main goals of 0B is helping
to create applications and business plans in order to
achieve the funds from EU.

Apart from declared cooperation with banks, female
respondents use mainly their own capital (86 %), which
indicated the lack of access to banking institutions, exag-
gerated requirements referring to creditworthiness or
insurances. Although the banking system in Poland is
quite expansive, the local access to them seems to be
extremely limited. Subsequently, it minimizes competi-
tion in credits and loans, and eventually raises the costs of
an external capital. This kind of situation also minimizes
the ability of gaining grants from the public help sources
by businesswomen.

Even more disturbing is the poor assessment of local
government’s activity, in particular communal autono-
mies that, by taking various actions and decisions, may
influence the economy. Being interested in the condition
of local businesses, communal autonomies have the abil-
ity to react fast as well as to offer different ways of finan-
cial, advisory and schooling support [6, p. 35-39]. The
research outcomes indicate that female respondents find
out about the possibilities of business development from
the Internet (59,3 % of respondents), not from the com-
munal autonomy.

Conclusion

Entrepreneurship of females from the rural areas, in-
cluding Podlaskie Voivodeship, shows that women very
often decide to set up their own businesses. These are
usually establish farm tourism units because rural areas of
Podlaskie Voivodeship are attractive regions of excep-
tional nature, environment and beauty. One of the signs of
female’s entreprencurship on Podlaskie Voivodeship area
is their increasing role in community services. It is also
worth mentioning that the conditions of running a busi-
ness on rural areas of Podlaskie VVoivodeship are not easy
to cope with. Although, Podlaskie occupies a high posi-
tion in ranking of the environmental benefits, it still be-
longs to the economically poorest and the least developed
regions of Poland. It is typically agricultural area with the
lowest level of investment. It is also characterized by the
lowest dynamics of entrepreneurship rate on the rural
areas of Poland. The changes that has occurred and influ-
enced human resources recently, the population loss as
well as the poverty of institutional environment both seem
to be extreme restrictions for entrepreneurship develop-
ment.
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Bunyck 291. Tom 303

A. Illlenensckasn,
npenojaasareib B MHCTUTYTE J€I0BOT0 a]MUHUCTPUPOBAHUS IIPU
JloM>kaHCKOM TOCyapCTBEHHOM YHUBEPCUTETE MPUKIATHBIX HAYK

KEHCKOE IPEJNPUHAMATEJILCTBO B CEJIbCKHUX PATOHAX IOJIbIIHA
(HA ITPUMEPE NOJAJIAACKOI'O BOEBOACTBA) ITPOTHUB JPYI'UX CTPAH

JKeHckoe mpennpHHIMATEeIECTBO CTAHOBUTCSI MOIIHBIM SIBJICHHEM. BoJbIle )KeHIUH pelaroT yIpaBisiTh CBOMM OH3He-
coM. AHaJi3, ONHCHIBAIOMINI KOJIMYECTBO KEHIIMH-TIpeArIpuHnMaresneil B [lonbiie, MOKa3pIBaeT, YTO OHH SBIISTIOTCS PEea-
npuHIMaTensiMu. B 6onpmmHcTBe cTpan EBpomneiickoro Coro3a mpodeccHoHanbHas AesTEIbHOCTD JKSHIINH B CENBbCKHUX paii-
OHaX MEHBIIIE, YeM B ropojax. Hecemnbckoxo3siiCTBEHHBIC IPEIPHUATHS JKEHIINH PEAKO SBIISIOTCS KPYITHBIMU CYOBEKTaMU
MIpeANPUHUMATENBCKOMN AesITeNbHOCTH. JJOMUHHPYIOIIAs TPYIIAa COCTOUT U3 MECTHBIX MUKPONPEANPUSITH, KOTOPBIE HE HC-
MONB3YIOT JHoAeH. JKeHIUHBI-TIPpeANPUHIMATENN U3 celbckoil MecTHOCTH Iloamsckoro BoeBOACTBA OOBIYHO COCTABISAIOT
JKCHIIMHBI cTapiie 45 JeT, BCTYNaroT B Opak ¢ JUIJIOMOM O CpeAHeM oOpa3oBaHHU. HekoTopble U3 HUX COEOUHAIOT Ou3HEC ¢
¢depmepcTBoM. OCHOBHOW MPUYMHON Hayana Ou3Heca ObUla CHIIbHAS MOTPEOHOCTh B YIyUIIEHHH (HMHAHCOBOTO MOJIOKEHUS
ceMbH. JKeHIUHBI-IpeNpUHIMATENN 3aHUMAIOTCsl TOPTOBJICH, HepepadaThIBAIOIIe MPOMBIIIIEHHOCTRIO WM paboTaioT
(epMepcKre X03sCTBa, KOTOPEIE CTAIH IIOMYJSIPHBIMHE B T€UEHHE IOCIEIHUX HECKOJBKHX JeT. [IpuHuMas Bo BHHMaHHE
CeNbCKOe MPEIIPHHIMATEIBECTBO, CBSI3aHHYIO C OOIIECTBEHHO-aKTUBHEIME JieHicTBusIMH, B 2011 rony B Ilomisickom BoeBoa-
cTBe ObUIO0 24 % >KeHIIMH-aJMUHUCTPATOPOB JepeBHU [26]. OTCYTCTBHE HHBECTUIMOHHEIX BO3MOXKHOCTEH perHoHa, oTepst
HaCeNIeHus], TII0X0€ HHCTUTYLHOHANbHOEe (DYyHKIMOHNPOBAaHNE HE MOANEPKHUBAIOT 3KOHOMUUYECKYIO aKTUBHOCTD B CEIBCKHX
pationax [loansickoro BoeBoCTBa.

A. Illenensvcoka,
BUKJIaga4 B [HCTUTYTI AioBoro aaMiHicTpyBaHHs y JlepkaBHOMY YHIBEpPCUTETI IPUKIAAHUX HayK Jlom3u

KIHOYE NIAITPUEMHUITBO HA CIVIBCBKUX TEPUTOPIAX IT1OJIBIII
(HA TPUKJIAJI OIJISICBKOI'O BOEBOJACTBA) TPOTHU THINUAX KPATH

JKino4e mianmpHEMHHUITBO CTa€ MOTYXHUM sBUIEM. BisbIie caMKu BUPIIIIIN KEpyBaTH BIACHUM Oi3HeCOM. AHali3, 10
OMHCYE KUTBKICTh KIHOK-TANpUEMITB y [1onbmii, CBIAYNTE, 10 BOHHU € MIANPHUEMHAIBKUMHA. Y OUTBIIOCTI KpaiH €Bpomeich-
kxoro Coro3y mpodeciifHa aKTHBHICTb JKIHOK y CIJIbCBKIN MICIIEBOCTI € MEHIIIO0, HiXK y MicTaX. He cinbcpkorocnogapehbki mi-
JIPUEMCTBA JKIHOK piIko OyBalOTh BEMUKHMHU CY0’ €KTaMHU TOCIIOJapIOBaHHA. JJoMiHyI04a IpyIia CKIAJAETHCS 3 MiCIIEBHX Mi-
KPOIIANPHEMCTB, sIKi HE BUKOPUCTOBYIOTH JItoicH. JKIHKU-TIANPHUEMIN 3 CilTbCchbKOT MictieBOCTi [TiIsIChKOro BOEBOCTBA, 5K
MPABUIIO, KIHKH CTapiIi 45 pOKiB, OJPYXKEHI 3 AUIUIOMOM CEPEIHLOT OCBITH. JIesKi 3 HUX MiKIIOYAIOThCS 0 BEICHHS Oi3He-
cy 3 dhepmepcTBoM. OCHOBHOIO MPUYHMHOIO YIS MTOYATKy Oi3HECY Oyno cepiio3Ha motpeba y migBUIlEHHI (iHAHCOBOTO CTaHy
cim’1. JKiHKH-TignpHeMIIi 3aiiMaloOThCsl TOPTiBJIel0, HepepoOHOI0 MPOMHCIOBICTIO abo GiroBnmu depmamu, sIKi cTanu momy-
JISPHUMH TPOTATOM OCTaHHIX KUTBKOX POKiB. bepyun no yBaru ciibChke MiNPHEMHHLITBO, OB’ sI3aHE 3 TPOMAICHKOIO JTisTb-
Hictio, B 2011 poui B I[Nogmsicekomy BoeBoaCTBI Oyio 24 % >xiHOK agMiHicTpaTopiB [26]. BincyTHICTD iHBECTHIIIHHIX MOX-
JIMBOCTEH PErioHy, BTpara HaceleHHs, cIa0Kke IHCTUTYyHiHe (YHKIIOHYBaHHA HE MiATPUMYIOTh €KOHOMIUHY IisUTBHICTH y
clIbChKiit MicnieBocTi [To/uIsicbKOro BOEBOACTBA.

PeuenzenTu: Mewaninos O. IL., 1-p nien. Hayk mpodecop;
Tpuwrxoea P. 0., n-p nen. Hayk, npohecop.
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